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“IL SAPERE E
IL SAPER FARE, DEVONO
CRENCERE INSIEME?”

/% ED

In questa semplice espressione € racchiuso il manifesto del nostro
Istituto fin dalle sue origini. La conoscenza astratta e teorica a nulla
serve se non e afflancata quotidianamente dal “saper fare”. In quasi
mezzo secolo di attivita, abbiamo sviluppato questo principio fonda-
mentale per dare risposte formative all'altezza dei veloci cambiamen-
ti storici e sociali. Saper fare, ma anche saper imparare, intrapren-
dere e competere per entrare nel mondo del lavoro da protagonisti
con una solida formazione alle spalle. In questo senso il concetto di
bottega rinacimentale ritorna per dare sicurezza e concretezza ai
giovani che, sempre piu sedotti da esperienze “virtuall”, rischiano di
perdere il senso della realta e della passione per le professioni cui
sono indirizzati.

Francesco Morelli, Fondatore e Presidente IED 9 6 6




........................................... Marshall McLuhan

RIQUEZA

Visao
O Istituto Europeo de Design € uma rede internacional de alta formacao orientada as profis-
soes da industria criativa. Focada no design e nas suas mais variadas aplicacoes, o IED

quer contribuir para o fortalecimento das trocas culturais entre paises. Respeitando a di-
versidade, a natureza e o ambiente, o instituto de ensino superior pretende formar cida-

daos para o mundo, responsaveis e conscientes.

Missao
Desenvolver o talento criativo do estudante. Oferecer instrumentos projetuais, conceituais
e organizacionais para a formacao de um profissional qualificado, munido de todas as

competéncias necessarias para a atuacao, com exceléncia, em um mundo cada vez mais
interconectado, com intensos desafios.

Moving knowledge
to generate wealth

Vision
In an increasingly globalized world, IED is positioned as the international school of higher
education for all the creative professions, with a special focus on all the different and latest

adaptations of design. IED aims at contributing to the wealth generated by cultural exchang-
es between Nations, and at respecting diversity in nature and in the environment to train re-

sponsible future citizens of the world.

Mission

To develop our students’ creative talent by providing them with the conceptual, design
and organisational tools they need to be proficient, competitive professionals in an inter-
connected world that presents increasingly arduous challenges.




EMPATIA & DENIGN

Com o gradual esgotamento dos recur-
sos naturais do globo, o design, em es-
pecial o design de servicos, passou a ter
maior relevancia na elaboracao de estu-
dos e na concepcao de projetos dedica-
dos a melhoria da qualidade de vida dos
cidadaos e a sobrevivéncia do planeta.
Nas ultimas décadas, constatou-se que
sao cada vez mais necessarias mudan-
cas no nosso estilo de vida e no modelo
econdmico vigente. O padrao competiti-
vo antagonista deve ser substituido pelo
modelo competitivo relacional, capaz de
respeitar as diversidades culturais, histori-
cas, politicas e religiosas de todas as na-
coes. Trata-se do inicio de um processo
de transformacao que abre caminho para
a construcao da Civilizacao da Empatia.

Empathy & Design

Over the last few decades, the gradual
depletion of our planet resources has
led to a rising awareness of the need to
change our lifestyles and our economic
model. The model of competition based
on rivalry will have to be replaced by one
based on relations, respectful of cultural,
historical, political and religious differenc-
es of all the people of the world. We have
an obligation to set in motion a process
of transformation and of construction of
the Civilisation of Empathy. In the Third
Industrial Revolution, now taking place,
design in general — and service design in
particular — has and is destined to have
an increasingly significant responsibility in
elaborating visions and projects, whose
aim is to improve the quality of life and
the survival of our planet.




MUNDACA DE PARADIGANA

Em uma época de conhecimentos com-
partilhados, o cérebro humano com seu
quadriliao de conexoes € o novo mode-
lo de referéncia. Sua forma reticular cor-
responde ao dinamismo, a abertura, a
aprendizagem continua, a adaptabilidade
e a criatividade, idiossincrasias do nosso
mundo. O paradigma mecanicista-hierar-
quico-funcional, que conduziu o desenvol-
vimento econdmico desde a origem da
era industrial, nao podera mais ser refe-
réncia as mudancas em curso.

Changing our Paradigms

The mechanical paradigm based on func-
tions and hierarchies, that has guided our
industrial development from its origins
to the present day, has outlived its use-
fulness as the benchmark for the great
changes now taking place. In the age of
complexity and of shared knowledge, the
human brain itself, with its millions of bil-
lions of synapses is our new paradigm
and benchmark. Its reticular formation
perfectly illustrates the dynamism, the ap-
erture, the lifelong learning, the adaptabil-
ity and the creativity that are such salient
characteristics of our world.



FORMAR DENIGNERN PARA
U NUNDO MELROR

Competentes porque as oportunidades e as restricoes estao interli- i DES'GN SlGNlFlCA PROJETAR

gadas e sao multidisciplinares: os materiais, as tecnologias de produ-
tos e processos e 0 mercado estao em ininterrupta transformacao. O

s ot et Attt e et DE FORMA COMPETENTE, CONSCIENTE
e E CRIATIVA OS BENS E SERVICOS
QUE CONSTITUEM A CULTURA MATERIAL...

Conscientes porque projetar de forma inapropriada, desconsiderando

0 contexto, pode causar danos incalculaveis a sociedade. O bom de- S O DES GN E, DO R“ANTO, DE UM LADO,

5EE%EZ:;;)%{%EE?aCLaor;:rlia:n:2;::2;?0 o s oo O PRINCIPAL FATOR DE HUMAN |ZACAO
DAS TECNOLOGIAS E,DE OUTRO,

O PRINCIPAL FATOR DE DIVERSIDADE
hece s veepat a8 orentos cuturee & oo a boncds do seeat ENTRE CULTURAS EM UM MUNDO

de cada uma delas. Faz dessa experiéncia um exercicio de diversidade

que proporcionara grandes beneficios na elaboracao de projetos, com a "
inclusao de principios facilmente adotaveis. G I_O BALIZADO




"DESIGN MEANS THE COMPETENT.
DELIBERATE AND CREATIVE PRODUCTION
OF THE GOODS AND SERVICES THAT

CONSTITUTE OUR MATERIAL CULTURE....

..DESIGN IS THEREFORE ON THE

ONE HAND THE LEADING FACTOR FOR
HUMANISING TECHNOLOGY AND ON THE
OTHER THE LEADING FACTOR

OF DIVERSITY BETWEEN CULTURES;
MORE SO IN A GLOBALISED WORLD"

Training designers for a better world

Competent because its limitations and opportunities are
interlinked and multidisciplinary: materials, process and
product technologies and markets are all changing rapidly,
so call for extensive knowledge that is constantly updated.

Deliberate because an inappropriate design that ignores
Its context can cause imponderable harm. Indeed, envi-
ronmental impact induces good designers to develop
their reasoning beyond the specifics of the job in hand, to
encompass a vision of the future.

Creative because diversity is a value in itself, both in the
sense that, when it introduces advantageous qualities,
its principles can be adopted easily by many, and in the
sense that the preservation of diversity enables diverse
cultures to be recognised and to exist side by side in the
world; in other words, it respects the principle of freedom
of choice and of competition.



DENIGN
VERSUSN ACADEMNIA ?

Para projetar o futuro no presente, o designer tem de somar conhe-
cimentos nao-institucionalizados e saberes académicos. O IED, desde
sua fundacao, considera esse ponto fundamental para a formacao dos
seus estudantes. O Instituto trabalha com um corpo docente constitui-
do por professores, que também sao profissionais atuantes no merca-
do de trabalho, e que constantemente propoem projetos para serem
realizados em parceria com empresas publicas e privadas. Uma me-
todologia que os anglo-saxdes chamam de learning by doing. O IED
acredita que nenhum projeto pode ser considerado factivel antes de
ser validado pela coletividade e no tempo presente.

La Torre di Tatlin ricostruita nel cortile della Royal Academy di Londra. Ph: Italo Lupi

Design versus Academia?

While Academia institutionalises knowledge, design also makes posi-
tive use of non-institutionalised knowledge to project the future in the
present. Using both designers and lecturers to train students, involving
them directly in projects with participating businesses, is the “anti-aca-
demic” method applied by IED since its foundation. It's the method that
the English-speaking world calls “learning by doing”. No design project
can be described as completed, or feasible, unless a check has been
run on it in the real world and in real time.




1IED &
sENIUN
LOCI

A riqueza espiritual e material da
cultura local, o Genius Loci, é 0
fundamento da nova ética global
e a base da revolucao em curso.
Essa recente perspectiva multipli-
ca de forma ilimitada a importan-
cia da interacao cultural. Sabe-se
que o convivio com realidades
distintas produz criatividade, que,
por sua vez, gera inovacao. Para
0S n0ssos estudantes, viver o Ge-
nius Loci das diversas sedes do
I[ED é uma oportunidade extraordi-
naria do ponto de vista humano e
uma grande experiéncia profissio-
nal, para a construcao do proprio
know-how. Dessa forma, o Instituto
prepara excelentes profissionais
¢ também cidadaos do mundo,
conscientes de que o patriménio
natural do planeta é parte integran-
te de toda e qualquer cultura local.
Sabedores de que todos somos
parte, de forma interdependente,
da mesma comunidade mundial.
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Mappa Mundi Borgia (ca.1430 Italy) Getty Images

IED & Genius Loci

Interaction between cultures gener-
ates creativity, which in turn gener-
ates innovation. The awareness that
the planet natural heritage is part of
every local culture is at the roots of
the New Global Ethics. We are all
co-dependent parts of the same
worldwide community. The spiritual
and material culture of places, what
we call their Genius Loci, is the
foundation of this contemporary
revolution. This new perspective
multiplies exponentially the impor-
tance of interaction between cul-
tures. For our students, coming into
direct contact with the Genius Loci
of the different places of IED seats
is a chance for a fantastic personal
experience and a great opportunity
to build on their know-how, enabling
them to mature into both excellent
professionals and conscientious
citizens of the world.



A constante evolucao das tec-
nologias amplia a oferta de so-
lucoes para 0S processos pro-
dutivos, para a idealizacao e
aplicacao de novos materiais e
para a utilizacao de novos instru-
mentos de comunicacao. As novi-
dades tecnologicas se propagam
em contextos cada vez mais am-
plos, mantendo uma relacao in-
separavel com o design em to-
das as suas aplicacoes. Porém,
por mais que o desenvolvimento
tecnoldgico represente um fator
de inovacao para o design, sera
sempre o design a conceder for-
ma e sentido a tecnologia.

DAR SEXTIDO A TECNOLOGIA

Giving meanings
to technology

Today constant drive to develop
technology broadens the range
of solutions available for pro-
duction processes, for conceiv-
iIng and applying new materi-
als and for using new forms and
tools of communication. As tech-
nology evolves, it is spreading
into increasingly extensive fields,
while maintaining an indissolu-
ble relationship with all the inter-
pretations of design: yet howev-
er much technology constitutes
the greater factor for design in-
novation, it will always be design
that determines the form and the
meaning of technology.



O DENIGN SUSTENTAVEL
NAO E UM MODISANO, E’ A CHAVE PARA O FUTURO

Construir projetos orientados a uma

maior integracao entre design, proces-
sos de producao, arquitetura e urbanis-

mo é o0 modo que o Instituto encontrou
para contribuir para & reducao do im-
pacto negativo causado pela producao
industrial e para a mudanca do atual
modelo de estilo de vida e de consu-
mo. O IED considera o uso de materiais
ecos sustentaveis, a atencao a reci-
clagem de produtos e o uso de fontes
de energia alternativas fundamentais a
elaboracao de uma nova ideia de qua-
lidade. Acreditamos em projetos que
instiguem os estudantes a refletirem
e agirem para além dos valores e das
referéncias existentes. O IED também
acredita que a sustentabilidade é um
principio universal, deve incluir a popu-
lacao mundial e, acima de tudo, aque-
les que ainda hoje vivem no limiar da
sobrevivéncia. Nesse contexto, inicia-
mos ha alguns anos o projeto D4SB
(Design for Social Business), no qual
promovemos o dialogo entre personali-
dades do mundo econdmico, da comu-
nicacao, da filosofia e do design.
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Sustainable design is not a trend,
but a password for the future

In IED, reducing significantly the nega-
tive impact of industrial production and
changing lifestyles and habits of con-
sumption —especially of energy— means
training a design culture oriented to-
wards an increasing integration between
design, production processes, architec-
ture, and city planning. Environmentally
sustainable materials, a high degree of
product recyclability and the use of al-
ternative sources of energy are defining
factors in a consciously new concept
of quality. This is a design culture that
encourages the professionals of tomor-
row to adapt their thinking and actions
to go beyond values and paradigms of
the First World. Sustainability is a unk-
versal principle that includes the world
entire population, with a special focus
on the majority who still live below the
poverty threshold. With this in mind, [ED
has been working for several years on a
project entitled D4SB (Design for Social
Business) and conducting a dialectic de-
bate with eminent exponents of the ar-
eas of the economy, of communications,
of philosophy, and of design.



MUDAR

EN TEMNPO REAL

Como se sabe o0 meio ambiente é uma
fonte esgotavel de recursos e, para ga-
rantir um futuro aceitavel as novas gera-
cOes, Serao necessarias uma consciéncia
renovada e mudancas estruturais. Modifi-
cacoes que implicam novas abordagens,
novas profissoes e que envolvem varias
disciplinas e, em especial, design, prota-
gonista de uma cultura material. No novo
cenario que se desenha, no qual existe
uma correlacao entre ecologia, economia
e contexto socio-cultural, antigos e novos
conhecimentos precisarao interagir trans-
versalmente, de forma inédita. Para que
ISSO ocorre, precisaremos de uma rede
organizada formada por profissionais que
busquem solucoes interdisciplinares para
compreenderem e darem respostas rapi-
das e certeiras as mudancas em curso.

Changing in real time

As time passes, more and more people
are becoming aware that the environment
IS not an inexhaustible source of resourc-
es and that there is an intrinsic link be-
tween ecology, economy and the socio-
cultural context. To conceive and build an
acceptable future for the generations to
come, we need structural changes and a
complete renewal of our conscience. This
epoch-making change will have to bring
new approaches and forge new profes-
sions for all disciplines, especially for de-
sign as the protagonist of material culture.
Venerable knowledge will have to interact
horizontally with its newer counterparts in
completely unprecedented ways. For this
to happen, we have organised a network
of specialists who can provide competent
interdisciplinary responses to enable us to
understand and tackle the rapid changes
now taking place.
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IED NO WONDO
E O AUNDO IED

O Istituto Europeo di Design é uma rede
internacional de alta formacao em de-
sign, moda, comunicacao visual e ges-
tao de disciplinas criativas. Desde a sua
inauguracao, em 1966, antes mesmo
que universidades de design surgissem
na ltalia, o I[ED se apresentou como um
centro de propostas fortemente inova-
doras, com modelo educacional prag-
matico e culturalmente rico. Reunindo
as melhores caracteristicas das escolas
profissionalizantes e da Academia, o Ins-
tituto é a realizacao de uma instituicao
modelo, apoiada na sintese do pensa-
mento do seu fundador e atual presiden-
te, Francesco Morelli. “Saber e saber
fazer” é a linha condutora do projeto di-
datico do IED. Atualmente o Instituto é
um network de nivel universitario interna-
cional. Possui sedes na Italia, Espanha e
no Brasil e, comecando pela China, am-
pliara a sua presenca internacional com
atencao especial aos paises protagonis-
tas da nova economia, continuando a ser
um projeto cultural e empreendedor em
constante evolucao. Meio ambiente, sus-
tentabilidade, arte, exceléncia do made
in Italy e midias digitais sao alguns dos
cenarios profissionais aos quais se en-
derecam o0s novos percursos formativos
propostos pelo IED.

IED in the World
and the World in IED

Istituto Europeo di Design is an international
school of higher education for Design, Fash-
ion, Visual Communication and Management
of creative disciplines. Established in 1966,
long before the blossoming of the Universi-
ties of design in Italy, its pragmatic, culturally
rich model instantly made it a strikingly inno-
vative institution. Occupying a middle ground
between the limitations on purely vocational
schools and absolute academic abstraction,
IED is the achievement of its founder and cur-
rent President Francesco Morelli's farsighted
intuition, which he expressed in the synthesis
of “knowledge and know-how”, the underlying
thinking behind the IED project. Today, IED is
an international university-level network with
seats in Italy, Spain and Brazil. Starting from
China, IED is now about to expand its interna-
tional presence, paying special attention to the
rising star countries of the new economy and
continuing to pursue its constantly evolving
cultural and entrepreneurial project. The En-
vironment, Sustainability, Art, the Excellences
of Made in Italy and the New Media are just
some of the professional scenarios targeted
by the new training courses available at [ED.

ARy
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ILUNSTREN E GRANDEN
HISTORIA DO IED

PERSONALIDADEN
PROFISSIONAIN NA

and lecturers in the

Honoured guests
history of IED




UMA ESCOLA FUNDADA
SOBRE O TRABALHO

trar no mercado de trabalho é o objetivo
maior do I[ED. Grande parte dos nossos
estudantes encontra emprego rapida-
mente gracas a nossa proposta educa-

| s estudos a experiéncia
direta com empresas. Iniciativas de pro-
mocao e comunicacao dedicadas aos
sssssssssssssssssssssssssssssss
participacoes em eventos e concursos
internacionais e nacionais sao grandes

Training professionals to be capable of
making their way in the job market has al-
ways been the goal of our mission. Most
of our students find a job quickly, bene-
fitting from the network of relations with
design offices and businesses with which

. . with us. Promotion and communication
ooooooooooooooooooooooooooooooooooooo
tttttttttttttttttttttttttttttttttttt

inicio de carreira.

their chosen professions, as does their
participation in national and international
events and competitions.




O modelo de formacao do IED é funda-
mentado no valor das trocas culturais,
da comparacao e da relacao com o0s jo-
vens, que representam o futuro; e deles
com os profissionais atuantes no merca-
do de trabalho e as empresas em escala
local, nacional e internacional. Uma rela-
cao virtuosa baseada na disponibilidade
e no empenho dos estudantes para cres-
cer e aprender por meio de novas experi-
éncias, transformando-se em excelentes
profissionais e cidadaos responsaveis.

IED training model

Ever since its foundation, the mission and
objectives that have driven the training ex-
perience at IED have remained unchanged.
Every day, our training model builds new
value on constructive confrontation, ex-
change and relations between business
enterprises operating on a local and re-
gional scale and internationally, communi-
ties of professionals and the young people
who represent the future. This is a virtu-
ous relationship, based on students’ read-
iness and commitment to grow and learn
through an unprecedented experience. So
as to learn to exist and live as excellent
professionals and responsible citizens of
the world.

MODELO

APRENDER A APRENDER
APRENDER A FAZER E PROJETAR

APRENDER A PRODUZIR
E INTERAGIR COM O SISTEMA DE PRODUCAQ

APRENDER A PARTICIPAR E COMPETIR
APRENDER A COMUNICAR E CONSTRUIR RELACOES

APRENDER A EMPREENDER E GERENCIAR

V.7

V.7
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. e R A brain storming
e ORI ORISR, o relelels of 1900 minds makes a mark

------- e ol ST e A riqueza dos professores Our teachers are our wealth

R : : I P A rede IED conta com cerca de 1900 We can count on 1900 lecturers, every
. ’ . RUEIRe - - - colaboradores. Sao profissionais reco- one of them acknowledged professional-
S s o . nhecidos dentro de suas areas discipli- ly in his or her disciplinary field and capa-
nares, capazes de dar aos estudantes ble of supporting our students with clar-
‘ IO todo o suporte necessario, com clare- ity of theory and tangible design work.
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NOS DESENANOS

O FUTURO

Centro Ricerche IED

Ativo desde 1945 como ponto de en-
contro entre a pesquisa e a experi-
mentacao, o Centro de Pesquisa IED
tem uma abordagem multidisciplinar.
Co-envolve pesquisadores, project ma-
nagers, designers e especialistas em
comunicacao. O método de trabalho,
0s principios do design thinking e a
conviccao de que as novas geracoes
devem ser protagonistas em inovacao
fazem do Centro de Pesquisa IED um
verdadeiro propulsor para 0s jovens
criativos. Para as empresas, o contato
com esses jovens é uma grande opor-
tunidade para a renovacao de seus pro-
dutos e servicos.

Designing
the future

IED Research Center

Operating since 1975 as the place where
research meets experimentation, IED Re-
search Centre favours a multidisciplinary
approach, involving researchers, project
managers, designers and communica-
tion specialists. The method of engaged
work, the principles of design thinking
and the belief that new generations must
play a leading role in innovation make
IED Research Centre a forceful driver for
young creatives, one that offers the busk-
ness community a great opportunity to
innovate its goods and services.

AccoR, AbiDAs, ALviERO MARTINI, AMEX, AMORE PAciFic HERA, ARMANI JEANS,
ARNO, ARTIGO PIRELLI, BiasiA, BLAckBERRY, BMW ItaLia Mini, BoscH, Briko, ByBLos,
BycicLe FiLm FesTivaL, CampPARI, CaNALI, CasiNo, CiNnzaNo, Coca-CoLa ComPANY,
CorumBia TRrisTAR PicTUuRE, CONFINDUSTRIA, CROMODORA, DE’LONGHI, DR. ScHoLL’s,
Durex, DyLoaN, EFEC, EP1A, ERsAF, FABRICA, FERRARELLE, FERRERO, FGV PROJETOS,
Fiatr Auto, Fox TowN, FRATELLI DELL’Uomo, FRATELLI GuzziNi, FRATELLI ROSSETTI,
GBP, GeneraL ELEcTRIC, GILLETTE, GLASSES & FAsHION, GLoBO, YUNDAI, ICE SAN
PaoLo, IESB, lIC Rio, IIC SaN PaoLo, Ikea, INDA, INTERcAST EurorPE NXT, INca,
JINs, Jacuzzi, Kia, Kickers, Kiko, KRarT Foobps, LA RINASCENTE, LA STERPAIA,
Lavazza, LEArR, LEGo, LoreENz, LuxotTica, MAaGgA, MANDARINA Duck, MICROCELL,
MiLa ScHon, MiNnisTERO AMBIENTE I71ALIA, MiSTER BaBYy, MoTtoroLA, MuLiNo
Bianco — BaRiLLA, NesTea, NEesTLE VERA, NIKe, Norba, OcToN TELEMATICS,
PaGLIERI ProFumi, PAaco, PecGy GuGGeNHEIM, PIRELLI PNEeuaticl, PIReLLi RE,
Promos, RCS, Rocknest, Riso GaLLo, Ritu KumaRr, SaINT-GoBAIN VETRI,
SamsoNITE, SamsunGg ITaLiA, SEBRAE, SESC Rio, SinbAacaTo DE BIRIGUI, SoNy
PicTure, SunstAR, TcHIBo, TECNocompAss, TeEDDI, TooRA, TRIUMPH, TRUDY,

UBV, UnicuLtura CurimiBA, UNILEVER, VODAFONE, WELLA, YAMAMAY, ZAMBON



ENTUDAR NO IED

OBRIGADO,
GRACIAN

E CLARO
GRAZIE

O IED é um network pioneiro de alta
formacao no campo do design e de
suas variantes. E fundamentado na
grande tradicao da cultura italiana
do projeto e do estilo. Possui sedes

em varias cidades, operando com su-

cesso na ltalia, Espanha e no Brasil,
e com escritdrios ja em operacao na
China. Nossa inovacao didatica, que
aproxima estudantes a profissionais

e ao mercado trabalho, criou um mo-
delo educacional exportavel e aprecia-

do internacionalmente por conta dos

resultados concretos obtidos. Atual-

mente as sedes do Instituto recebem
estudantes provenientes de mais de
cem paises.

OBRIGADO,
GRACIAN
AND OF COURNE GRAZIE

IED is the only private higher education network op-
erating in the field of design in all its ramifications.
Our roots are firmly embedded in the great tradi-
tion of Italian design culture and style. In addition
to several ltalian cities, our schools also operate
successful seats in Spain and Brazil. Our didactic
innovation has created an internationally acclaimed
and exportable model thanks to tangible results ob-
tained by our students. Our network best promo-
tions is expressed by our students, who come from
a hundred countries all over the world.
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Mila

Milan

O BERCO DO DESIGN E DA INDUSTRIA

No centro de uma area metropolitana comparavel
a de cidades como Londres, na Inglaterra, e Nova
lorque, nos Estados Unidos, Milao é sinénimo de
arte, ciéncias, industria, financas, design e moda.
Ali trabalharam artistas como Leonardo da Vinci
e Donato il Bramante, mestres do Renascimento
italiano. Quatro séculos mais tarde também pas-
saram por Milao o intelectual Filippo Marinetti e o
pintor e escultor Umberto Boccioni, fundadores
do movimento Futurista. Mais recentemente foi a
vez de alguns arquitetos e designers como os ir-
maos Castiglioni, Vico Magistretti e Marco Zanuso,
este ultimo considerado o pai do design industrial
italiano. Milao também recebeu estilistas como
Giorgio Armani e Gianni Versace. Todos nomes
que fizeram da cidade o centro mundial do design
e da moda. Arte e ciéncia, industria e financas.
Essas sao as culturas da base do pragmatismo
e do espirito criativo e empreendedor de Milao.
Nao por acaso nossa escola nasceu nesta cidade,
inspirando-se nela para construir a sua didatica no
saber fazer, pensar e inovar - caracteristicas do
territorio e da histéria milanesa. Projetar para e
com a industria produtora de servicos é a voca-
cao do IED Milao, no qual ensinamos e praticamos
o design em todas as suas aplicacoes.

The cradle of design
and industry

At the heart of a metropolitan area that bears
comparison with London and New York, Milan is
for the whole world a synonym for art, industry, fi
nance, design and fashion. Artists of the calibre of
Leonardo and Bramante worked in Milan, and four
centuries later, Marinetti and Boccioni, founders of
the Futurist Movement. More recently, celebrated
architects and designers, such as the Castiglioni
brothers, Magistretti and Zanuso, and fashion de-
signers like Armani and Versace, to name just a
few, made Milan the world centre of fashion and
design. Art, science, industry and finance are the
cultures at the root of this city pragmatism and of
its creative and entrepreneurial spirit. It is no coin-
cidence that our school was born in Milan, draw-
ing the inspiration for its teaching methods from
the know-how, the thinking and the innovation so
typical of Milan hinterland and its history. Design-
ing both goods and services for industry and with
industry is the vocation of [ED Milan, where design
in all its ramifications is taught and practised.




Rome

Ollld

UAMA CAPITAL CROSN-MEDIAL

Considerada a primeira cidade do mundo
pela vastidao do seu patriménio cultural, em
seus 30 séculos de histéria, Roma era uma
das maiores metropoles existentes. A cultu-
ra romana influenciou a organizacao da so-
ciedade, a literatura, a arte, a arquitetura, a
religiao, a filosofia e o direito em todo o Oci-
dente. A ideia de rede, por exemplo, nasce
devido a eficiente organizacao do império ro-
mano no uso e na difusao das exceléncias da-
quela época. A Roma moderna e contempo-
ranea é também cenario indispensavel para
a alta moda, o design de comunicacao e de
todas as formas de projetos direcionados a
construcao de bens imateriais e de servicos.
Grafica, artes-visuais, cinema, televisao, mul-
timidia, web-content e videoarte, somados ao
ensino voltado para os bens culturais e para
o0 design de servicos centrados no turismo,
sao o verdadeiro diferencial desta sede do
IED. Estudar em Roma é uma extraordinéaria
experiéncia de formacao e de vida.

A cross-media capital

The leading city of the world in terms of the
sheer scale of its cultural heritage, in its 30
centuries of history it's been the first and the
largest metropolis of the world. Its culture has
influenced the society, literature, art, architec-
ture, religion, philosophy and law of the entire
Western world. The very idea of network de-
rives from the efficient organization adopted
by Rome in its use and circulation of excel-
lence in the world as it was then known. Mod-
ern and contemporary Rome is also an essen-
tial venue for haute couture, communication
design, and all the other aspects of design,
whose purpose is to generate non-material
goods and services. Graphic design, visual
arts, filmmaking, television, multimedia, web
contents, and video art together with teach-
ing contents related to cultural heritage and
the design of services for tourism constitute
the truly unique core of studies of this seat.
Studying in Rome is an incomparable living-
learning experience.



Turim

A ECONOMIA VERDE
CRENCE SOB A TORRE

Desde o fim do século 19, Turim deixou de
ser apenas um polo industrial para se tornar
também uma cidade de pesquisa e inova-
cao, de cinema e de moda, de comunicacao,
artes e ciéncias humanas. Sua vocacao ao
ecletismo e a experimentacao a levou a ser
uma das mais importantes capitais do setor
automotivo no mundo. Nas ultimas décadas,
a cidade se reinventou e se tornou referéncia
também nos campos da cultura alimentar e
da pesquisa sobre sustentabilidade ambien-
tal. O IED Turim é reconhecido entre os mais
importantes centro internacionais de forma-
cao em transportation design. Alinhado per-
feitamente ao contexto da cidade, no que diz
respeito a pesquisa e a producao de conhe-
cimento, o IED Turim desenvolve e orienta 0s
temas do design ao conceito de mobilidade
do futuro. No setor eco-sustentavel, a sede
tem se preocupado em formar designers
competentes, cada vez mais procurados
pela industria e pela administracao publica, e
em construir cadeias produtivas inovadoras.

' Turin

Growing the Green
Economy in an
industrial heartland

More than just an industrial hub, since the
end of the nineteenth century Turin has been
a home to research and innovation in fields
ranging from filmmaking and fashion to com-
munications, visual arts and humanities. Its
vocation for eclecticism and experimenting
has made it one of the world most important
auto industry capitals and, in recent decades,
a world-class benchmark for a new culture
of food and for research into environmental
sustainability. IED Turin is recognized with
some authority as one of the world most im-
portant centers for the training in transporta-
tion design. Aligned with the knowledge and
research typical of its context, this campus
develops and focuses its design work to-
wards concepts of future mobility and the
most advanced and innovative manufacturing
clusters. Professionals who are competent
in environmentally sustainable design are in-
creasingly sought-after by private industry
and by public administration.




Caglhari

DENIGN DE SERVICON, MEIO AMBIENTE
E SUSTENTABILIDADE, HOSPITALIDADE
E TURISAO, WEE E NOVAN TECNOLOGIAN

Cidade antiga e protagonista de parte da
histéria do Mediterraneo, Cagliari, capital da
Sardenha, esta hoje entre as trés areas do
mundo com maior concentracao de empre-
sas de tecnologia da informacao. A cidade
também é considerada o centro da vida po-
litica, econbmica, turistica e cultural da ilha
italiana. A sede do IED local vai ao encontro
dessa vocacao de Cagliari oferecendo uma
rica oferta formativa dirigida ao design de
servicos aplicado a setores como sustenta-
bilidade, especialmente energia renovavel,
qualidade de vida e novas tecnologias. Essas
areas sao a base para a criacao inumeros
cursos de formacao que permitem a reali-
zacao de projetos com parceiros publicos e
privados. Em resumo, as atividades didaticas
da sede de Cagliari contemplam o novo con-
ceito de bem estar, envolvendo o territorio, a
cidade e seus habitantes.

Service Design,
Sustainability,
Hospitality and
Tourism, the Web and
new technology

A truly ancient city that has played a leading
role in the history of the Mediterranean, Ca-
gliari is now one of the areas that host the
world's greatest concentrations of Information
Technology companies. IED Cagliari focuses
its training curricula on developing service
design oriented towards such new sectors
as sustainability applied to renewable energy
sources, the quality of life in large contem-
porary cities, and new technologies applied
to the media and to training. More generally,
training here focuses on the new approach
to the concept of wellness that takes in ev-
erything from the individual to the city and its
sorroundings. These thematic areas are main
threads for developing new clusters of train-
ing courses that will enable us to generate
structured projects with partners in the public
and private sectors.



Florence

Florenca

O DESIGN DO FUTURO NO CORACAO
DO RENASCIMENTO ITALIANO

Florenca (Firenze, em ltaliano) é um dos patri-
monios artisticos e culturais mais valorosos
do mundo. Cidade historica também para o
design italiano, é o centro de um territorio
de exceléncias produtivas nos campos da
moda, do artesanato artistico e da inovacao
tecnologica. Neste contexto unico, a sede do
IED em Florenca oferece percursos formati-
vos ideais para quem deseja se dedicar as
artes contemporaneas e a inovacao valori-
zando o territério e promovendo as trocas
culturais. A relacao virtuosa entre o alto arte-
sanato artistico e a industria caracterizou his-
toricamente a qualidade da producao de Flo-
renca e do proprio territério. O IED Florenca
¢ interprete deste circulo virtuoso que, em
ambito didatico, busca unir todos os conhe-
cimentos antigos e contemporaneos a base
das novas profissoes.

Designing the future in
the heart of the ltalian
Renaissance

Florence boasts one of the world most im-
portant artistic and cultural heritage, but it
IS also a city with a long history in Italian de-
sign. It is located at the heart of a region
home to major manufacturing excellence
that has given Florence an enviable interna-
tional reputation in fields ranging from fash-
ion and artistic craftsmanship to design and
technological innovation. In such incompara-
ble place for those who wish to pursue con-
temporary art and innovation, |[ED focuses
on methods for enhancing the benefits of
intertwining local expertise with all the differ-
ent cultures encountered. The virtuous rela-
tionship between high quality artistic crafts-
manship and industry is a traditional feature
of the quality of production in Florence and
its surrounding. IED Florence represents
this special relationship that, when applied
to training, translates into blending all these
skills- both old and contemporary- which are
at the basis of new professions.
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Venice

Clricza

INCUEADORA DE PESQUISA E
CONHECINENTO PARA A INOVACAO

Veneza sempre foi ponto de encontro de di-
ferentes culturas, o que a exp6s, mais do
que a outras cidades, a influéncias, tendén-
cias e inovacoes. Tanto na arte como na
cultura e no comércio, a cidade apelidada
de Serenissima cultiva sua vocacao para a
confluéncia da pesquisa e do novo. Foi ce-
nario da primeira e maior organizacao pré-in-
dustrial do Ocidente, o Arsenale di Venezia,
no século 12, na qual foi criada e iniciada a
producao naval em série. Em Veneza harmo-
nizam-se linguagens, ideias, talentos e, com
eles, objetos e materiais. A vocacao da cida-
de para a transformacao é o que a distingue
e, do ponto de vista do IED, esta a qualida-
de necessaria para se promover o contato
entre diferentes realidades culturais e, desse
modo, criar 0 novo. O que faz do |ED Vene-
za um centro formativo de exceléncia? Sua
capacidade de estabelecer uma boa relacao
com o patrimonio intelectual e cultural da ci-
dade e de ser um catalisador de pessoas,
propostas, projetos e energias no contexto
local, nacional e internacional.

An incubator

of knowledge and
research

for innovation

Venice has always been a crossroads of dif-
ferent cultures, which has allowed it to be
more exposed than other cities to influences,
trends and innovations, in the arts as well as
in culture and commerce, nurturing a vocation
for researching and encountering everything
that is new. Venice is the home of the first
and largest proto-industrial organization in
the Western world, the Arsenal, where mass
naval line production was invented and imple-
mented. Languages, ideas and talents come
together in Venice, and with them also objects
and materials. The city distinctive vocation to
transformation is a necessary quality for forg-
ing contacts between different communities
and promoting new situations. What makes
IED Venice a training centre of excellence? Its
ability to entertain a discourse with the heri-
tage of knowledge that thrives in this city and
to act as the catalyst for proposals, projects,
people and energies not only in the local con-
text, but nationally and internationally.



RESTAURACAO DO ANTIGO
E DO CONTEMNPORANEO CONO PARTE
DA CULTURA DO DENIGN

Universalmente reconhecida pela grande
qualidade na producao de tecidos, seda em
especial, esta cidade a beira do lago natu-
ral de Como, na regiao da Lombardia, foi o
centro da vanguarda artistica e arquitetonica
do século passado. A presenca na cidade da
Accademia Aldo Galli, ente cultural de gran-
de orgulho para Como com vocacao para a
valorizacao e restauracao de bens culturais,
¢ outro elemento importante para a compo-
sicao dos cursos do Instituto. Desde 2009
integrando o grupo IED, a Accademia teve
sua atividade didatica ampliada. Foram intro-
duzidos estudos de novos materiais a serem
restaurados como ceramica, vidro, metais
e ligas. Essa inovacao pertence a pouquis-
simas outras instituicoes, mesmo no pais li-
der mundial em restauracao. A sede também
oferece cursos de Artes visuais e de Moda e
Design de tecidos, sincronizados com o Sis-
tema produtivo de Como.

Restoring the past and
the present as part of
the culture of designing
processes

Universally acknowledged for its great qual-
ity in manufacturing textiles — especially silk
- this lakefront city was the epicentre of
last century artistic and architectural avant-
gardes. A cultural institution that is the pride
of this city and one of Italy finest schools
of restoration, the Galli Academy joined the
I[ED Group in 2009. Capitalising on its pri-
macy in this field, its teaching courses have
been implemented to encompass new ma-
terials (for restoration) and objects made of
pottery, glass, metals and metal alloys: a
process innovation that has few parallels in
the leading country of the world for restora-
tion. The Academy new courses in Fashion
Design, aligned with the production system
in the Como area, best represent the excel-
lence that thrives in this district.




Madri

1

PROFISSIONAIN INOVYADOREN '
PARA O HABITAT URBANO E DOMENTICO

A relacao historica e cultural entre Itélia e Es-
panha data de séculos de influéncias recipro-

cas. Basta lembrar da dominacao espanhola
em Milao, que durou quase dois séculos, ou
da longa dominacao dos ibéricos no sul da

[talia, mais precisamente em Napoles. Des-

ta forma, a escolha de abrir na Espanha as
primeiras sedes internacionais do IED foi
muito natural. Em Madri, onde predomina o

encontro das culturas européia e sul-ame-

ricana, o IED direciona o ensino para areas
tradicionais (Design, Moda, Artes Visuais e
Comunicacao), implementando percursos
inovadores direcionados, por exemplo, ao

design de interacao, de servicos e de siste-

mas. Formacao que parte sempre do ponto
de vista humanistico, onde o individuo é o
centro. Seguindo a linha condutora do grupo

IED, a sede de Madri se propoe a formar de-

signers conscientes, imersos nas tematicas
contemporaneas, capazes de criar projetos
que respondam as necessidades ambientais,
gético-sociais, econdmicas e politicas.

Innovative
professionals for the
urban and domestic
habitat

Centuries of shared influences have marked
the historical and cultural relations between
ltaly and Spain. We can remember the Span-
ish domination over Milan, lasted almost two
centuries, and that in southern ltaly. In a way,
the decision that Spain would be the first
country outside ltaly to host IED campuses
came quite naturally. In this city, one of the
most important in the world and a crossroads
of European and Latin American cultures, IED
develops its teaching in design in its tradi-
tional areas (Design, Fashion, the Visual Arts
and Communication), while also implement-
ing innovative areas to train professionals ca-
pable of designing interactions, services and
systems that put the focus on the individual.
These are professionals who are conscious of
contemporary issues able to design accord-
ing to environmental, ethical-social, economic
and political requirements.




Barcelona

DEPPOIS DE GAUDI, DENIGNERN
E GENTOREN VISIONARIOS

Centro cultural, industrial e financeiro de re-
levancia mundial, cenario para a contribuicao
arquitetdnica di Antoni Guadi, Barcelona pos-
sui, entre tantos atributos, a experiéncia de
ter sediado o Primeiro Forum Mundial da Cul-
tura em 2004. Sinal da atencao que a cidade
da ao tema. Nesse contexto, o IED de Bar-
celona concentra seus cursos na formacao
de designers capazes de compreender, ex-
perimentar e desenvolver novos instrumentos
para projetar e gerenciar as transformacoes
da sociedade. O curso master em Design
Management, por exemplo, ensina 0s estu-
dantes a projetar, mas também a reconhecer
e gerenciar macro tendéncias. Ensina ainda a
entender a complexidade, a multidisciplinari-
dade dos projetos e a gestao dos processos
de transformacao. Em resumo, o |IED Barce-
lona é um grande laboratorio de analises de
tendéncias e pesquisas que serao aplicadas
no desenvolvimento de projetos.

Visionary designers
and managers to follow
Gaudi

A cultural, industrial and financial centre on
the world scale, Barcelona has, among many
merits, that of organizing the First World Cul-
ture Forum in 2004, a sign of the attention
this city pays to the complex issues of globali-
sation, issues that IED tackles on its campus
here, where it trains designers to be capable
of understanding, experimenting and develop-
ing new tools for designing and managing the
great transformations taking place in society.
Here they learn to work in the various fields
of design, as well as to recognise and man-
age the macrotrends of change as and before
they come about. Understanding complexity,
the disciplinary interactions at work in design
and how to manage processes of transforma-
tion is the focus of design management. In
this sense, the IED Barcelona is a workshop
for conducting analysis and research applied
to material culture, a focus it is destined to
develop increasingly in future.



COR, ENTILO, ENXERGIA:
A MODA BERASILEIRA AGORA A ORA AQUI

Tivemos a grande e feliz intuicao de abrir
uma sede do IED em Sao Paulo, em 2005,
quando o Brasil iniciava seu crescimento
econdmico. Os grandes recursos naturais
de um lado e a afirmacao dos proprios va-
lores culturais do outro lancaram o Brasil na
dimensao dos paises que podem fazer a di-
ferenca na nova ordem econdémica mundial
que se desenha. A apreciacao, por parte dos
brasileiros, da criatividade italiana nos cam-
pos da moda e do design fertilizou o terreno
para uma faculdade e permitiu ao IED tracar
um percurso formativo capaz de preparar
profissionais valorizados e disputados pelas
empresas brasileiras. A cada ano, o IED con-
tribui para posicionar Sao Paulo como capital
da moda latino-americana. No campo do de-
sign, a escola colabora para a emancipacao
do produto brasileiro no mercado externo. O
modelo didatico do IED também tem permi-
tido a realizacao de programas educativos
para o desenvolvimento de diferentes seto-
res produtivos em alguns estados brasileiros,
com parcerias estratégicas com os setores
publico e privado.

A new home for colour,
style energy and
Paulista fashion

We have our intuition to thank for identify-
ing Sao Paulo as home for the first campus
in Brazil in 2005, at a time when this great
country had just started its climb up the world
economic hit parade. Brazil great reserves of
natural resources combined with its determi-
nation to build on its own cultural values have
projected this nation onto the planetary scale
of the countries of the future. Appreciation for
ltalian creativity in both fashion and design has
prepared a fertile terrain for us to train profes-
sionals who are in great demand among Bra-
zil leading businesses in these fields. IED Sao
Paulo very presence contributes to position-
ing this metropolis as Latin America fashion
capital and to Brazilian design’s emancipation
from foreign cultural influences. In addition,
our didactic model has enabled us to draw up
educational plans for developing a series of
production sectors in several of this amazing
nation states.
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Rio de Janeiro

UAMA CIDADE NA CONNTANTE

PROCURA DO NOVO

A cidade do Rio de Janeiro € a sintese do
Brasil. Ponto de convergéncia cultural e palco
de importantes movimentos artisticos do pais
por varias décadas: o Rio € o berco do sam-
ba do morro, da bossa nova, da arquitetura
moderna, do teatro, e televisao brasileiras e
de varios artistas contemporaneos. A riqueza
plastica da cidade, a capacidade criativa dos
seus moradores, as cores fascinantes, as
paisagens que parecem ter sido desenhadas
e 0S materiais reinventados sao expressoes
genuinas da multipla identidade brasileira.
Trata-se de uma forma de design espontaneo
e nao académico, um tipo de disciplina trans-
versal na qual moda, gréafica e produto se en-
contram. Uma realidade na qual a pesquisa
da evolucao das formas se une a vivéncia in-
dividual. Em relacao ao Genius Loci do Rio de
Janeiro, o |IED orienta a sua oferta didatica,
além do Design, Moda, Artes Visuais e Comu-
nicacao, para a arquitetura sustentavel, o de-
sign paisagistico, o design estratégico e de
servicos e ao mundo do entretenimento, ar-
tes, musica e espetaculo.

A city on the constant
lookout
for something new

Rio de Janeiro has always been the summa-
ry of everything that is Brazil. It is the point
where cultural diversities converge, and the
theatre where all the country leading cultur-
al movements and events stage their débuts.
Rio is home to the samba and the bossa nova,
to Brazil modern architecture and contempo-
rary art, to concrete poetry and the neo-real-
ist “Cinema Novo” movement. The city rich
plastic creativity, inventive capacity, fascinat-
ing colour schemes and “re-invented” materi-
als are a genuine sign of Brazil multiple identi-
ties. This is a spontaneous and non-academic
form of design in practice, a sort of cross-
discipline where fashion, graphic and prod-
uct design meet in search of an evolution of
forms and experiences. Within the boundaries
of Rio Genius Loci, IED will focus its teaching
programs to take in not only Design, Fashion,
Communication and Visual Arts, but also the
innovative principles of sustainable architec-
ture and of strategic and service design.



ENTUDAR NA

Muitos chineses estudaram e tém frequentado
cursos de design nas diferentes sedes do IED.
Ao longo dos anos, eles se tornaram nossos
maiores promotores. Por esta razao, o IED ira
abrir, em breve, uma sede no pais, um dos pro-
pulsores da economia mundial. O encontro com
a milenar cultura chinesa tem enriquecido muito
nossa cultura empresarial orientada para a inter-
nacionalizacao do design italiano como modelo
de referéncia. Atualmente o IED tem uma estru-
tura totalmente dedicada a criacao de parcerias
com as universidades e escolas chinesas mais
importantes.
Estao ativos acordos de colaboracao com:
o Tongji Campus Sino-ltaliano
(Interior design e Fashion design)
Tsingta Dista Education (Interior design)
Shanghai University (Fashion design)
Donghua University Shanghai
Bejing Clothing Institute of Technology
Dalian Polythecnic
® Caritas Bianchi College, Hong Kong

O IED também colabora com os programas de
formacao empresarial do Shangtex Group, o
mais importante polo téxtil e de vestuario da re-
giao de Shangai, e é parceiro da administracao
municipal nas cidades de Hangzhou e Dalian.

CHINA

Studying in China

Many Chinese students have studied in various
schools of the Group and continue to do so. Over
the years, they have become our best testimoni-
als. So itis only logical that we shall soon be open-
ing our first campus in their country, a land whose
destiny is to be at the forefront of the world-eco-
nomic development. Our meeting with China thou-
sand-year-old history has vastly enriched our cor-
porate culture, whose aim is to internationalize
[talian design as a benchmark cultural model. At
the moment, structure team within the IED Group
is focusing on creating partnerships with China
leading Universities and Schools.
Collaboration agreements are already in place with:
o Tongji Campus Sino-talian

(Interior design and Fashion design)

Tsingta Dista Education (Interior design)

Shanghai University (Fashion Design)

Donghua University Shanghai

Bejing Clothing Institute of Technology

Dalian Polythecnic
® Caritas Bianchi College, Hong Kong

IED is also partnering in corporate training pro-
grams for the Shangtex Group, the most impor-
tant fabrics and clothing focus in the Shanghai
area, and with several important municipal admin-
istrations, including Hangzhou and Dalian.
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Il Design oltre I’estetica

A profissao do designer se desenvolveu e se diversificou nas ultimas décadas gracas a
interacao com outras disciplinas. A multidisciplinaridade baseia-se no conhecimento de te-
mas da cultura humanistica, cientifica e tecnoldgica. Inclui o dominio da economia e do ma-
rketing territorial e global. Cada vez mais os designers devem dispor de uma visao sisté-
mica, sabendo trabalhar em equipe, para satisfazer completamente as demandas de seus
clientes. O profissional deve ser capaz de elaborar projetos complexos relacionados ora a
um s6 produto ora a uma cidade ou até a territorios inteiros. Deve saber fazer uso do mé-
todo holistico, centrado no individuo, e que reune, na mesma medida, trabalho e qualidade
de vida. O IED interpreta essa visao desenhando e oferecendo percursos formativos que
tenham forma e conteddo coerentes com as novas necessidades profissionais e de conhe-
cimento. Os cursos do Instituto interpretam com exceléncia o papel que as transformacoes
atuais terao no design no futuro.

Spoons and cities come from concrete ideas

Design beyond aesthetics

The designer’s vocation has evolved and diversified considerably over the years, as a result
of interacting with other subjects. Multidisciplinarity in the field of design calls for familiarity
with the languages and issues characteristic of the humanities, of science and technology,
of economics and business and of local and global marketing. Nowadays, designers tend to
work more and more in teams, which means they have to adopt a structured approach, both
to respond to the demand for products and to take part in complex projects regarding cit-
ies and their surroundings. This holistic approach focused on mankind tackles both people’s
work and the quality of their private lives and social relations. [ED represents this approach,
by designing and planning the shapes and contents of its training curricula to ensure that
they provide new requirements, by working in those areas that best render the concept and
the role that the transformations taking place today are destined to assign to design in the
decades to come.



DENIGN

Com quase meio século de formacao direcionada ao design de produto, o IED é um dos
protagonistas da evolucao da profissao do designer. Had décadas os nossos estudantes
se diferenciam, profissionalmente, fomentando a propagacao do design made in Italy e o
desenvolvimento de projetos, em seus paises de origem, com criatividade e competéncia.
Sempre atualizado e atento as oscilacoes do gosto e suas tendéncias, o I[ED forma profis-
sionais capazes de trabalhar em diversos setores como mobilidrio, design de automoveis,
brinquedos, acessorios de moda, suportes informaticos entre outros. Workshops com em-
presas importantes e uma rica oferta formativa, também em lingua inglesa, completam o
perfil dos cursos em Design em todas as sedes do grupo.

Design

With nearly half a century of product training to its credit, [ED stands among the protago-
nists in this evolution of this line of work. For years, our students have been distinguishing
themselves professionally, nourishing both the Made in Italy phenomenon and production in
their countries of origin with their creativity and competence. Design is the advance guard
of many product sectors, introducing new contents, languages, codes of expression and
form and technical and functional issues. By updating its agendas all the time and by be-
ing alert to variations in taste and trends, IED Design trains professionals to be capable of
operating in a wide range of sectors, from street furniture, car and toy design to fashion
accessories and IT supports, to name just a few. Workshops with leading firms and an un-
paralleled array of training curricula, also available in English, complete IED Design profile
on all the Group’s seats.




DENIGN DE SERVICON

O IED aposta no desenvolvimento de projetos de Design de Servicos, publicos ou privados,
que satisfacam as necessidades dos cidadaos. Projetar a favor dos usuarios, com uma
metodologia que respeite as exigéncias, experiéncias e as relacoes entre individuos e os
lugares, € o objetivo dessa vertente do Design. O Design de servicos nao se concentra na
projetacao de objetos, mas sim em como eles poderao ser usados na sociedade. O objetivo
¢ melhorar as condicoes de vida dos individuos. Considerando que uma porcentagem entre
70% e 80% do PIB dos paises desenvolvidos, e em desenvolvimento, € investida todos os
anos nesse setor, é facil imaginar as oportunidades de trabalho que se abrem as futuras
geracoes de designers.

Service Design

Often, projects related to the design of public and private services fail to answer to people
needs and wishes. The aim of this new design frontier is to apply a methodology that draws
on needs, experiences and relations between people and places to design from the vantage
point of the user. Service design does not focus on designing objects, but on how they can
be used by individuals and by the community to improve their living conditions. If we consider
that from 70% to 80% of GDP in both developed and developing countries is invested in the
service sector every year, it's easy to understand how many job opportunities are opening up
for future generations of designers.
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COMUNICACAO VISUAL

O IED é um verdadeiro laboratério criativo no qual o estudante se apropriara de instru-
mentos, registros linguisticos e expressivos, novas técnicas e tecnologias para o desen-
volvimento de projetos de comunicacao visual. Imagens e sons penetram nossas vidas
diariamente, dando valores e significados de realidades produtivas diversas como a moda,
o design, a industria, a cultura e a politica. Ter competéncia no setor da comunicacao
significa possuir uma cultura eclética e transversal, fundada no conhecimento do contexto
sociocultural onde se atua e de tecnologias informaticas inovadoras.

Visual Arts

IED Visual Arts is the creative workshop where students learn the tools, the linguistic and
expressive registers and the new techniques and technologies they need to be able to de-
velop visual communication projects. The images and sounds, that are engrained in our lives
convey values and meanings pertaining to very different areas of the production system,
such as fashion, product design, all the different areas of industrial production where it is ap-
plied, and culture and politics. To navigate with competence in this area, professionals need
an eclectic, multi-faceted cultural background based both on familiarity with the sociocultural
context in which they are working and on the most innovative information technologies.



MODA

O sistema de moda italiano é formado por cerca de 90 mil empresas e 800 mil profissionais.

Uma supremacia mundial em termos qualitativos, econémicos e quantitativos, se compa-

rados com o numero de habitantes da Italia. O sucesso desse segmento do made in Italy,
embora a ltélia seja um pais transformador privado de matérias-primas, se deve a interacao
da criatividade com a tecnologia. Varios distritos especializados distribuidos em todo o pais

integram o sistema da moda na ltélia. Novamente a inspiracao renascentista tanto na apre-

ciacao do belo e dos detalhes quanto na organizacao da producao. No Renascimento cortes
produtoras de alta cultura tinham Florenca como modelo, mas estavam espalhadas por todo
o territério como nas cidades de Urbino, Milao, Veneza, Roma, Parma e Modena. Cada uma
delas dando a sua particular contribuicao a historia da arte. Formar profissionais capazes de
seduzir com a propria criatividade e gerenciar, com a mesma capacidade, a ideacao e produ-
cao das colecoes, a escolha das medidas e cores, a logistica e a sazonalidade dos produtos,
0 marketing da marca e dos produtos, nos varios setores da moda, € a missao que o IED
segue ha mais de quarenta anos com um Sucesso sempre maior.

Fashion

90,000 firms and 800,000 jobs are the vital statistics of the Italian fashion system. If we
relate them per capita to the country population, they translate into a world supremacy
in terms of quality, quantity and economic impact. The long-term success of this sector
of Made in Italy — in a country with few or no raw materials, whose economy is based on
transformation — can be attributed to interaction between creativity and the technologies
that thrive in the many districts specialising in fashion that are scattered all over the coun-
try and to what goes by the name of the Renaissance Effect. This is the endurance of the
care for beauty and details that derives from ltaly being home to the world greatest and
most widespread artistic heritage. Training professionals in using their creativity to seduce
and equally skillfully to manage the conception and production of fashion collections, the
range of sizes and colours, the logistics and seasonal variations of products and the brand
and product marketing in the many different sectors of fashion are all aspects of the mis-
sion that IED has taken on steadily for more than twenty years.
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COMUNICACAO

O acesso as novas tecnologias de comunicacao tem aumentado continuamente a acao do
individuo, diminuindo distancias entre culturas, criando certa onipresenca espacial e tem-
poral. Uma comunicacao que é reflexo da globalizacao, no qual elaborar novos conteudos,
programas e estratégias significa compreender e saber administrar com competéncia 0s
instrumentos tecnolégicos em evolucao. Nesse contexto, o IED se propoe a formar ges-
tores criativos nos setores da comunicacao, marketing, publicidade e relacoes publicas. A
instituicao forma profissionais sensiveis e preparados, capazes de compreender as mudan-
cas estruturais e culturais em curso para dar uma forma concreta as tendéncias projetan-
do modelos de comunicacao do futuro.

Media Communication

Globalisation and Communication are two terms that have become inseparable. Commu-
nication technologies have expanded individuals' actions exponentially, making the world
a much smaller place and enabling us to be virtually ubiquitous in space and time. In such
a context, the process of elaborating new contents, new programs and new strategies
requires us to know and manage skillfully these rapidly evolving tools. Creative commu-
nication, marketing, advertising and public relations managers are eagerly sought after
by a huge global market that demands conscientious, well-trained specialists capable of
seizing the structural and cultural changes now taking place. Their role is to give a tangible
form to the trends that are already at work today, shaping our future.



ECONOMIA E
sENTAO CRIATIVA

A mudanca em curso da Information Technology para a Relation Technology, ou seja, das
tecnologias da informatica como instrumentos da gestao e da difusao das informacoes ao
desenvolvimento das relacoes a partilha do conhecimento ira favorecer muito a estrutura

produtiva do Brasil. A promissora realidade brasileira atuante no design e no alto artesa-

nato precisara sempre mais de empreendedores e gestores/projetistas proativos em re-
lacao as especificidades locais (Genius Loci), capazes de competir em nivel internacional,
por meio das novas tecnologias, para inovar em produtos e servicos com competéncia e
criatividade. Estamos falando dos novos empreendedores do design, capazes de trabalhar
localmente no mercado mundial.

Economics and Creative Management

The changeover now taking place from Information Technology, as a means of managing and
disseminating information, to Relation Technology, as a means of developing relations and
sharing knowledge, is likely to bring great benefit to the production structure in Italy, which
is made up to a great extent of small and medium-sized enterprises. Italian excellence in
design and in noble craftsmanship will require more and more entrepreneurs and manager-
designers with a proactive stance towards local production (the Genius Loci) and capable
of competing internationally, using new technologies to innovate products and distribution
services with competence and creativity. These are the new entrepreneurs of design who are
able to operate locally in the global market.

piccole imprese

piccole imprese
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AMBIENTE E
SUNSTENTABILIDADE

A consciéncia de que 0s recursos naturais sao esgotaveis tem contribuido para uma maior
atencao a conservacao ambiental e ao melhoramento da qualidade de vida. A correlacao
entre esses dois fatores nos obriga a estender o principio da sustentabilidade a economia
e as dimensoes social e individual garantindo o respeito a dignidade das pessoas e a so-
brevivéncia das geracoes futuras. Essa abordagem transversal as atividades projetuais é
para o IED um ponto fundamental para a formacao de designers. Profissionais com essa
competéncia sao cada vez mais solicitados pelos setores publico e privado.

Environment and Sustainability

The awareness that there is a limit to our natural resources has contributed to increasing the
care we pay to safeguarding nature and improving the environment and people’s lives. The
close relationship between these two factors obliges us to extend the principle of sustainabil-
ity by analogy to encompass the economy and the social and individual dimensions of living,
s0 as to avoid compromising the survival of future generations and to guarantee respect for
the dignity of all people, especially of our planet's poorest inhabitants. In the short term, this
approach, which applies to all design activities, will be a specialised teaching area in IED for
training professional designers who are already in great demand from organisations in both
the private and the public sectors.
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MEDIA LAB

As novas geracoes, 0s chamados digital natives, convivem com as tecnologias digitais desde
0 nascimento, por esse motivo tém uma atitude natural para compreendé-las e domina-as.
A diferenca fundamental entre as tecnologias digitais, em continua evolucao, e aquelas mais
tradicionais diz respeito a possibilidade didlogo direto entre duas ou mais pessoas. Trata-
-se de comunicacao pluridirecional, que permite a interacao, contraposta ao modelo unidi-
recional. O IED dedica-se a preparar estudantes para atuar nesse ambiente, estimulando-os
a adquirir conhecimento para, por meio da comparacao e da colaboracao com setores de
referéncia, acolherem novas ideias e modificarem estruturas vigentes.

Media Lab

Today younger generations, the so-called “digital natives”, learn to live with digital technologies
from birth: this gives them a natural disposition to understand and interact with them. The dif-
ference between these continually evolving technologies and their more traditional predeces-
sors (such as television) lies in the opportunity to engage in a direct dialogue with one or more
participants, taking thus part in multi-directional personal communication rather than passively
receiving the old-style one-way flow. Applied to training, it translates into developing in students
the talent to implement new forms of knowledge, enabling them to restructure their conceptual
mindsets completely, so as to make way for new ideas, by comparing and partnering with the
community of practices.
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APROXIMAR ACADEAIA
E ENPRENAN

Preencher lacunas é um grande
desafio

“Aprender a produzir e interagir com 0
sistema produtivo”. Nao basta somente
formar bons profissionais para diminuir a
distancia entre 0 mundo da educacao e o
universo do trabalho. O IED entende que
é necessario fornecer aos jovens conhe-
cimentos operativos e organizativos para
que eles facam parte, ativamente, do sis-
tema produtivo. E preciso contribuir para
a emancipacao econdmica desses jovens.
Por esse motivo, o [ED aposta na parceria
com o setor privado. Todos 0s anos cer-
ca de 100 empresas sao convidadas para
participar das atividades didaticas do Insti-
tuto. Atividades como projetos de pesqui-
sa, concursos de ideias e workshops sao
realizados frequentemente com o objetivo
de favorecer as relacoes interpessoais en-
tre estudantes e empresas e, dessa forma,

criar oportunidades de colaboracao profis-

sional. Gracas a este aspecto do modelo
formativo do IED, uma percentagem muito
elevada de estudantes entra no mercado
de trabalho logo no primeiro ano apds a
graduacao. O sucesso dos nossos alunos
€ 0 N0SSO SUCEesso.

Bridging the gap between
school and business

Bridging the gap
is a challenge in itself

“Learning how to produce and to interact
with the production system.” Training good
professionals is not enough on its own to
bridge the gap between schools and the
job market: we also have to give our stu-
dents the knowledge and the operational
and organisational skills they need to be
an active part of the production system,
so that they can be independent—even
economically—from their families. This
IS an aim and an ethical commitment that
IED achieves by involving more than 100
companies in its didactic activities every
year. Research projects, idea contests
and workshops offer great practical op-
portunities for generating study and com-
parative relationships targeting the job
market: the best launchpad for a young
professional to make his or her way into
society. Thanks also to this aspect of our
training model, a high percentage of IED
students are able to find jobs within one
year of graduation. Our students’ success
IS our success.
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coM, ExTyN ITALIA, EVENTS IN & Out F FesTivALBAR, FABBRICA DEL VAPORE, FABER CASTELL,
FaBrica, FEFE ViSUAL MAGAZINE, FELMAR, FELTRINELLI, FENDI, FERMO EDITORE, FERRAGAMO,
FeErRRARELLE, FERRARI, FERRERO, FESTIVAL DE VIDEO ARTE Loor, FiaT, FIDENZA VILLAGE,
Fiemme, FIERA NoveGro, FIERA Rimini, FiLIPPETTI YACHT, FILMMASTER EVENTS, FILMOTECA DE
CATALUNYA, FLos, FonDAZIONE PAaoLo GRassi - LA VocE peLLA CuLtura, FonDAZIONE PEGGY
GuGGENHEIM, FONTANA ARTE, FONTEGRAFICA, FORD, FORMICA, FORNARINA, FossIL, FOTOGRAFIA
FesTivAL INTERNAZIONALE DI RomA, Fox FAacTory, Fox Town, FRANCEscO BiAsiA, FRATELLI
DELL’Uomo, FRATELLI GuzziNi, FRATELLI RosseTTi, FREITAG, FRIDAY’S PrRoJECT, Fuul TV, Fun
& Basics, FunbacioN JaMEs Dyson, Funpacid LA Caixa, FuNpDAcioN MAPFRE, FUNDACION
ONcE, Funpacion XaLey, FurLa, FutureBranDp, FVG — FunpacAo GETULIO G GALLIANO,
GamBero Rosso, GAP, Gartinoni, GB ENigMA DI GianNl BuLcari, GBP, GIANFRANCO
Ferre, GIANNA MELIANI, GIANNI VERSACE HomEe, GiFFoNi FiLm FesTivAaL, GioRGIA&JOHNS,
Gioraio ArRMANI SPA, GiuLio TaNINI, GivencHY Parrums, Givi, GL Events, GLoso, GoLb,
GooaGLE, GrAaDULUX, GREEN CRoss ITALIA ONLus, GREENBEAN, GRIBAUDO, GROHE, GROM,

GruprrPo ArRMANDO CuRcio Ebitore SpA, GrRurPo BoscH, GRupPo INDITEX, GRuPPO VIPS,
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ADVERTISING, OLIVETTI, OLTRELUCE, ONECARE EUROPE, ORANGE, OSBORNE, OSPEDALE GASLINI,
OSRAM P PAL ZiLeri, PANATTA SPORT, PARADORES DE TURISMO DE ESPANA, PHOTOESPANA,
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COMPARTILHAR O MELHOR
DO CONHECIMNENTO

Relacoes virtuosas

O IED estabeleceu acordos para intercambio e parcerias em 21 paises com mais de 40
universidades, uma rede de relacoes fundamental para o crescimento do Instituto. Desde
a Grécia antiga, as trocas de conhecimento tém sido a base para o desenvolvimento cul-
tural do homem.

Exchanging cutting edge knowledge

Virtuous relations

IED has signed partnerships and exchange agreements with more than 40 Universities in
21 countries, developing a network of relations that invest enormous wealth in our constant
updates. Ever since ancient Greece, a belief in the importance of exchanging knowledge has
been one of the underlying foundation of mankind cultural growth.

A AAD AusTRALIAN ACADEMY OF DESIGN, AUSTRALIA ® AALTO UNIVERSITY ScHoOL OF ART
AND DEesigN, HELSINKI, FINLAND ® ARTEZ — INSTITUTE OF ARTS, ARNHEM, NETHERLANDS B
BezaLeL AcADEmMY OF ARTS AND DESIGN, ISRAEL c CeNTRAL OSTROBOTHNIA UNIVERSITY
oF APPLIED SciENCES, FINLAND ® CoBURG UNIVERSITY OF APPLIED SCIENCES, GERMANY D
DesicN AcApeEmy EINDHOVEN, THE NETHERLANDS E Ecam - EscueLA DE CINEMATOGRAFIA
Y DEL AupIoviSUAL DE LA ComuNiDAD DE MADRID, MADRID, SPAIN ® EcoLE BouLLge, PIAD,
FrRANCE ® EcoLE DE DesiGN NANTES ATLANTIQUE, FRANCE ® EcoLE SupPERIEURE DE DESIGN,
D’ART GRAPHIQUE ET D’ARCHITECTURE D’INTERIEURE, ESAG, FRAaNCE ® ECV - EcoLE DE
CommunicaTIoN VISUELLE, FRANCE ® EmMIiLY CARR UNIVERSITY OoF ART AND DEesiGN, CANADA
e Esac PENNINGHEN, EscoLA Superior DE Estubos INDusTRIAIS E DE GEsTAo, ESEIG,
PoRrTuGAL F FacHHocHSCHULE HiLDESHEIM / HoLzmINDEN / GoTTINGEN, HAWK, GERMANY
® FacHHOCHSCHULE TRIER - UNIVERSITY OF APPLIED SciENCES, GERMANY ® FIDM FasHioN
INsTITUTE OF DESIGN AND MERCHANDISING, UNITED STATES G GERRIT RIETVELD ACADEMIE,
THE NETHERLANDS ® GOTHENBURG UNIVERSITY - HDK, SwEDEN H HeLsinki METROPOLIA
UNIVERSITY OF APPLIED SCIENCES, FINLAND ® HOCHSCHULE FUR GESTALTUNG UND KUNST
ZuricH - ZHDK, SwitzerLaND ® HocHscHULE ProrzHEIM UNIVERSITY, GERMANY ® HOLON
AcaDEMIC INSTITUTE OF TECHNOLOGY, ISRAEL I IcELAND ACADEMY OF THE ARTS, ICELAND
ISEM - ESMOD, FraNcE K KonsTrack, SWEDEN KYMENLAAKSON, UNIVERSITY OF APPLIED
ScIENCES, FINLAND L LATHI UNIVERSITY OF APPLIED SCIENCES, FINLAND ® LIM CoLLEGE, UNITED
STATES ® LINKOPING UNIVERSITY, SWEDEN ® LINNAEUS UNIVERSITY, SWEDEN M MIAD MiLwWAUKEE
INsTITUTE OF ART AND DESIGN, UNITED STATES o O7aco PoLyTecHNIC, NEW ZEALAND R
Rocky MouNnTaIN CoLLEGE OF ART + DEsIGN, UNITED STATES s SVA ScHooL oF VisuaL ARTs,
UNITED STATES u UNIVERSITE DE MONTREAL, CANADA, ® UNIVERSITY COLLEGE OF THE CREATIVE
ARrTs, UNiTED KiNngDOM, ® UNIVERSITY OF APPLIED SciENCES PrFoRrzHEIM, GERMANY - TAIK,
FiNnLAND, ® UNIVERSITY OF CANBERRA, AUSTRALIA, ® UNIVERSITY OF THE ARTS LONDON, CHELSEA,
Unitep Kingbom, ® UTRECHT ScHooL oF THE ARTS - HKU, THE NETHERLANDS w WILLEM

De Kooning AcADEMY, THE NETHERLANDS z ZURICH UNIVERSITY OF THE ARTS, SWITZERLAND



RECONHECIMENTON

Awards

“Aprender a participar e competir”

Todos os anos os estudantes das diversas sedes do IED participam de concursos promovi-
dos por prestigiosas instituicoes internacionais. Os eventos sao uma ocasiao para 0s alunos
exporem suas ideias e seus projetos e se confrontarem com jovens de outras instituicoes

mundo afora.

Every year, IED students respond to challenges promoted by the most prestigious international
competitions of the world, and they face other young talents from all over the world with just
the strength of their ideas and their projects.

“Learning to participate and to compete”
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No hall dos vencedores a presenca de estudantes do IED é constante. Entre as participacoes
mais recentes, podemos lembrar:

@ © ©

Over the years, no major competition has missed out on having IED students enlisted among
its winners. Our students’ latest entries have been for:

Compasso D’OrRo ADI — TaArGAa GiovANl ® CONCURSO INTERNACIONAL
FunbpAcion JAMES Dyson AwaRDs ® EUROPEAN FAsHION DesiGN COMPETITION
¢ FERRARI WORLD DEsIGN CoNTEST ®© TARGA RopboLFo BoneTTo © BASE
BIENNALE D’ARTE DEGLI STUDENTI EurorEl © BECA PReEMIERE VISION
e Expo ZARAGOZA Y ADIDAS ORIGINAL ® INSPIRATION AWARD — TRIUMPH
e ImMAGE IMPACT DEesiGN CoNTEST - GE PLasTics © ITS Five ® LG HI-
MACS EuropreaNn ComPETITION ® SA0 PauLo PReT-A-PoRTER ® UNoPIU-
FIRsT INTERNATIONAL COMPETITION ® TAIWAN INTERNATIONAL DESIGN CONTEST

e MovistAR AwARD ® BoGgota FasHiION WEEK ...PER CITARNE ALCUNI

BRAUN PRize 2012 ® ConTesT Rep BuLL 2012 e Casas BaHIA 2012 ¢ EL
VoLcaN Musica 2012 ¢ MopAFAD 2012 ¢ New TaLents CoNTEST -THE
BRANDERY ® SocliAL DesiGN AwARD To CEL OBERT PROJECT ® ONE DAY DESIGN
RocA CHALLENGE ® INTERIOR MoTives DesiGN AwARDs - 2012 ¢ M.Y.D.A. -
MiLLENNIUM YACHT DEsSIGN AWARD 2012 @ SAo PAuLo PRET-A-PORTER 2012 @
18A TARGA RopoLFo BoNETTO ® 25°Koizumi INTERNATIONALE LIGHTING DESIGN
CompPeTITION 2012 © ViDEOBRASIL EM CONTEXTO 2012 ® GRAPHIS AWARDS
2012 e SHiseibo “MAKE up THE WALL”, 2012 e ADI DesigcN INDEX 2012
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